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NINE LAS VEGAS RETAIL EXPERTS SHARE THEIR INSIGHTS ON BRANDS,
TRENDS AND HOW THEIR CAREERS HAVE TAKEN SHAPE

yraphy by Francis + Francis
p and Hair by Natasha Chamberlin and Alana kelly
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Years in retail? Years in retail? &

First jr:lh'? [ Favorite brand? Gucci

“My motto is :irm t Tuﬂne yourse I.’r
“I'm a fashion

Dream job? Starrine something anyw erP’ It’s not

Banana Republic ) id T3| get.

“My dream job in Las Vegas would
be to work with the Nevada Dec
Relay. Since my parents are de

I would like to help bridge any |:|f
the communication gap between
the hearing and the deaf."

at least hﬂ[f of what we ﬂLC{.‘ﬂlphuh
is due to luck None of us are in
control as much as we like to

think we are.”

“My dream job is to be a food
critic. Next to shopping, my
favorite thing to do is eat!
Las Vegas has some of the
best restaurants,”

fulfilling as the
jewelry bu 3. It allows me to
celebrate lif eatest moments
with people every day. I can't imag-
ine doing anything else. | am also

lucky enough to co-own a luxury tie

company. Having a label is some-
thing I never dreamed of; it is one
of those things that just came into
place at the right time."

on the Las

*It's an absolute joy to be able
to go to work ever

the ne Loubo

latest Dolce & uubt}u.‘r!u What
gal wouldn’t be over the moon
with that?”

ay rmd see

[Sakai owns CR

“I had never w Lh.:i retail
prior to opening our firs
in Santa Barbara, Calif.,

and-a-half years ago, and I've

been on a crash course in the
industry ever since.”

necessarily about the brand
for me, it's more about finding
something unique. I love bou-

ies that carry a multitude
of brands.”

VRATED

“Having recently had a be

boy, I have noticed a void in ilup
funky children's clothing stores
in Las Vegas. If I didn't work at
Wynn, I think [ would open a fun

eclectic children's clothing store.”
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